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AI and Looksmaxxing

● Compared to other visual trends, AI 
changes the feedback loop to 
include quantitative assessments 
that are pseudoscientific

● AI driven apps make it simpler than 
ever to institute cash grabs and easy 
scams (extrapolation)

● Huge red flags in AI’s training data 
and bias that reveals societal beauty 
standards



Reinforcing White Supremacy
Even if it is just a “trend,” looksmaxxing is rooted in eugenics and white 
supremacy, pushing young men to violence towards both themselves and others. 
When combined with AI, this may produce a replication of bias or normalization of 
harm. The patterns AI can represent in certain features it prioritizes as enhanced 
highlight a societal focus on euroecentric and western features or beauty ideals.



Let’s try…
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Imagine you are a cat… 

Wanting to “ascend”. AKA look your best 

Your yearbook photo. 



Let’s rank what version of yourself is peak 

Your yearbook photo. 

https://www.menti.com/al6gtfg1gg85 

https://www.menti.com/al6gtfg1gg85




Your yearbook photo. 

Using a cat makes the scoring feel silly which helps show how strange 
it is that AI systems try to turn attractiveness into something 
measurable and objective! 



Results

AI says Bottom Third wins! 

Updated yearbook picture



Cont Results



Original:



Results



Discussion:
● Is there an appropriate or ethical way to use 

AI to rate attractiveness?

● Is banning AI beauty-rating tools more harmful 
than allowing them, because it limits personal 
choice?



Solutions in this Lookmaxxing era

● Social media regulations for teens and adolescents 
○ Some countries (Malaysia, Australia, etc.) already carrying out bans 

for children under 16
● AI labeling 

○ Potential downsides 
● New York’s RAISE act 
● Canada Men and Boys’ Health Strategy

https://www.techpolicy.press/tracking-efforts-to-restrict-or-ban-teens-from-social-media-across-the-globe/
https://www.congress.gov/bill/118th-congress/senate-bill/2691/text
https://hai.stanford.edu/policy/labeling-ai-generated-content-may-not-change-its-persuasiveness
https://www.nysenate.gov/legislation/bills/2025/A6453/amendment/A
https://www.canada.ca/en/health-canada/services/healthy-living/improving-health-men-canada.html#c


Thank you!


